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language: English, abstract: Inhaltsangabe:Abstract: Have you
ever been treated disrespectfully as a customer and therefore
decided not to purchase anything and left the retail space I
have, and most consumers do almost every day in every kind
of situation. Every day, companies lose clients who are
dissatisfied with them, their products or their service. The
underlying reason for this is that businesses do not know how
to treat their customers the right way. In addition, instead of
aiming to keep them, the firms attempt to gain new clients
instead. This is problematic as it is more effective and less cost-
intensive to retain one s current consumers than to obtain new
ones. Moreover, most of these companies consider themselves
to be customer-orientated, which means that all their activities
need to be focused on fulfilling the needs and wants of the end-
user. However, although these companies regard customer-
orientation as a key competitive advantage,...
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This composed book is excellent. This really is for all who statte that there had not been a worth reading through. Your
life period will probably be change as soon as you total looking over this ebook.
-- Cheya nne B a r r ows      

The book is fantastic and great. I have go through and i also am certain that i will planning to read through once
more once more down the road. Its been printed in an exceedingly simple way and is particularly simply aBer i
finished reading through this publication through which really changed me, change the way i think.
-- Ha nk Powlowski  
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